CSMVS x AVID present a panel on Conscious Fashion Practices and Closing the Loop as the third episode of the
Sustainability NOW Series

For Imnmediate Release

“We do not inherit the Earth from our ancestors; we borrow it from our children.”
- Native American Proverb

The future of fashion and design is changing rapidly, with a greater focus placed upon sustainability. A recent UN
report stated that the fashion industry alone accounts for approximately 10% of greenhouse gas emissions. The
way we design, create and consume is undergoing a sea change with mounting concerns about these industries
being amongst the most polluting and damaging in the world. But what exactly is changing? Sustainability within
the context of fashion and design, means the prioritizing environmental preservation and awareness over the
bottom line, or what is ‘fashionable’ (read ‘fur’) and enforcing higher ethical standards. How are leaders in the
field innovating and raising awareness surrounding sustainable practice? How do ‘telling stories’ around
practices and thinking aid in getting people to care and think twice about consuming and supporting fast fashion
over slow?

As part of the 3™ Edition of Sustainability NOW: Conversations for a Greener Future (31 August — 3"
September 2020), an upcoming week of programming dedicated to continuing and strengthening conversations
around innovation, education and shifting consumerism patterns to ensure a cleaner and greener tomorrow,
Chhatrapati Shivaji Maharaj Vastu Sangrahalaya (CSMVS) and Avid Learning present Sustainability NOW:
Fashion and Design Innovations in a Conscious Age. This discussion will aim to uncover the systems and
practices adopted by professionals in the industry that are carving out pathways to a more sustainable future
and current reality. This discussion will also be the third of a series titled Sustainability NOW that is thematised
and targeted to convert audiences into changemakers and active catalysts and custodians of a greener future.

Creative/Design Consultant and Stylist Ekta Rajani, Fashion Designer and Founder, Vaishali S. Vaishali
Shadangule and Lead — Sustainable Fashion at IMG Reliance Limited Darshana Gajare will be in conversation

with Fashion Journalist, Author, Content Strategist & Curator Sujata Assomull.

Please read on for more details on the program:

The discussion will reflect on ancient Indian methods of sustainability revived in the 21% century, current
practices of sustainability in the Indian—and internationally influenced—fashion and design scene, along with
future prospects. All these speakers have a robust sense of pride in Indian design and aesthetic and have a true
sense of rootedness in their practice. Each is committed to updating and diversifying the Indian design lexicon
with a local pride at its very core. How can makers ensure environmentally focused manufacture is viable? What
do industry leaders do to ensure conditions are ethical? How have we learnt from the past and continue to
improve these practices into the future?

In the 21% century, international fashion and design houses are starting the conversation about how
manufacture practices need to change. While many smaller brands are adopting sustainable practices, these
beneficial actions are outweighed by the dirty habits of multinational fast fashion and design companies. As we
move towards a more sustainable future, a call to action must be brought to industry leaders to implement a
circular model of upcycling to create new products, raise workplace standards for employees and ensure that
consumers are educated to make thoughtful, sustainable choices.



Much of the excess from the fashion industry ends up in landfills every year. How are we responsibly consuming
and disposing off fashion and how might we shift patterns of consumption to ensure we don’t throw away as
much? What is the afterlife of fashion products and how might we change the stories and break the cycles of
wastage through conscious use?

Read more about the Series below:

Sustainability NOW is a thematised and targeted series of discussions, videos, masterclasses and more--- that
aim to convert audiences into change makers and active catalysts and custodians for a greener future. Speakers
include artists, designers, material researchers, chefs, architects, creative entrepreneurs, policymakers,
environmentalists, urban planners, educators, scientists, social media influencers, philanthropists, scholars,
technologists, business leaders and many more voices. Within this series, the panel discussions will cover topics
such as architecture and urbanism, emerging trends in the fashion industry, the future of food and conscious
consumption, and technological innovations all in the context of sustainable practices and philosophies.

Tune in to learn about how sustainability can be achieved through evolving mindsets and patterns of creation
and consumption by implementing stories of hope and practices of change.

When — Thursday, 3™ September 2020 | 6:00 PM — 7:30 PM

RSVP — www.avidlearning.in/ ; prior registration required

Press Email/ Call: Dhwani Vyas Rele on dhwani.avid@gmail.com / +919769877928

About the Speakers

Vaishali Shadangule is founder and creative director at Vaishali S, a brand committed to creating wearable art
forms out of handwoven textiles. Since the inception, the brand has been committed to handloom weavers and
worked with over 900 weavers and explored 14 different techniques of weaving from various Indian states.
Having left home at a young age, Vaishali realised her passion to pursue her dreams and the importance of
empowering women in a community still deeply rooted in patriarchy. Although Vaishali had left home never to
look back again, she remained deeply rooted in her traditions. Hailing from a small town in Madhya Pradesh,
known for its traditional crafts — textiles had always been an important part of her life. Combining traditional
handwoven textiles and craftsmanship to produce unique, sustainable and contemporary products for global
consumers has always been her vision. They consciously choose to work with female artisans and weavers
across the country, thus empowering and enabling them to make informed choices that progressively enrich
their lives. 80% of their weavers are female. Vaishali S is also known to revive and adopt dying handloom
weaves, and one such case is that of the ‘Khunn’ weave in Karnataka. Having stumbled across this colourful
weave worn by local women, Vaishali struggled to find the handwoven weave as most weavers had switched to
the power loom. Upon finding just a few surviving weavers who still hand wove the fabric, she decided to adopt
the remaining 40 looms to support the families and promote the weavers by providing them a continuous
livelihood. Vaishali visits her weavers and works with them at the loom to create and design the woven fabric
from scratch. She says she can see weavers breathing life and soul into a fabric as they develop it. In 2011,
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Vaishali S label debuted at Mumbai’s Lakme Fashion Week. She displayed garments made from Chanderi and
Paithani handwoven fabrics that had only been used in India to make saris. Since then, she has launched several
collections through New York and Milan fashion weeks for the last five years; introducing her unique sense of
design globally. Apart from garments, the brand has forayed into the home decor and interiors segment with
luxury lighting and handcrafted design, continuing to reinvent the use of handwoven textiles and techniques to
create unique and contemporary ranges of products.

Ekta Rajani is a stylist, design and creative consultant with over 20 years of work experience. She has worked
closely with the Indian magazine industry, celebrities, designers, brands and retailers. She was Fashion Director
at Grazia India, a leading monthly women’s fashion and lifestyle magazine in India, part of The Times Group and
was associated with them for seven years. (December 2010 — March 2018). Prior to that, Ekta was the Fashion
Editor of Harper’s Bazaar India, part of the India Today Group, also one of India’s leading fashion publications.
(2008-2010). Her positions in the past have also included a managerial role for Design & Merchandising at BE, a
multi-brand retail boutique launched by Raymond Textiles and Retail India. (2001-2004). Within the film
industry, Ekta was a key member of the styling team headed by Rita Dhody, for the highly acclaimed award
winning movie “Fashion” written, directed and co-produced by Madhur Bhandarkar. She was instrumental in
styling the lead actors Priyanka Chopra and Kangana Ranaut. (2007-2008). In her role with magazines, she has
styled many celebrities and has also been involved in styling editorials, print campaigns, TVCs, fashion shows
and consulting on brand/ design projects and creative direction for various clients based on their requirements.
Her independent work has been carried by online platforms like Contributor Magagine and Harpers Bazaar
India. Her personal leanings champion India inspired contemporary design. She also explores growing
sustainable shifts in design thinking in the lifestyle space, focused but not limited to fashion.

Darshana Gajare is a Sustainability Enthusiast Leading Sustainable Fashion initiatives at IMG Reliance across its
various IPs - Lakmé Fashion Week, Circular Design Challenge and SU.RE. In her role, she works with a diverse set
of stakeholders including the United Nations, various ministries, NGOs, leading sustainable fashion designers,
agencies and retail brands. In the past, she has run her own enterprise, Fairtrunk - advocating ethical fashion &
lifestyle and headed communications for Fashion Revolution India.

London born and raised, Sujata Assomull was the founding editor in chief of Harper’s Bazaar India. Having
worked at ELLE India, Indian Express and Verve, she also has been the communications director of Gucci,
Bottega Veneta and Jimmy Choo in India. She has worked as an image consultant for projects for Raymond
Group and Lakme Beauty Salons. Accomplished on both sides of the fashion divide, Sujata moved to Dubai
almost five years ago as the consulting Fashion Editor of the region’s first English daily newspaper, Khaleej
Times. Her family have been rooted in the city for two decades. Currently, Sujata contributes to the region’s
leading newspaper Arab News as well international trade digital platforms such as Business of Fashion and
Vogue Business and is the contributing editor of Vogue India. Moderating and speaking at fashion events in
Dubai she is an advocate of mindful fashion, and also curates unique bespoke experiences for luxury and fashion
brands. Sujata Assomull is a sought after moderator and speaker at many fashion events. Used to addressing a
global and diverse audience, having moderated and spoken at platforms in England, India and the Middle
East. She has also been a guest lecturer at National Institute of Fashion in New Delhi, and ESMOD in Dubai as
well as a guest on BBC World’s “Talking Business” segment on how Indian fashion is going global. And like most
journalists has made the cross-over to webinars and virtual hosting have moderated panels for Amsterdam’s
Fashion For Good and Indian publishers Roli Books. Fall 2019 saw the launch of Sujata’s first book, “100 Iconic
Bollywood Costumes” outlining a key visual history of Indian cinematic fashion.



Partner Information

Chhatrapati Shivaji Maharaj Vastu Sangrahalaya (CSMVS) - Website: | Twitter:
@CSMVSmumbai| Instagram: @csmvsmumbai | Facebook: @CSMVS

Avid Learning- Website: http://www.avidlearning.in | Twitter: https://twitter.com/AvidLearning | Instagram:
@avidlearning | Facebook: https://www.facebook.com/avidlearning/
#LearningNeverStops!

Watch all past AVID Online episodes on our dedicated YouTube Playlist:
https://www.youtube.com/playlist?list=PLYt7Q44R5xkd4dRefvV3nFloOHEePgLAZ

About Partners

Chhatrapati Shivaji Maharaj Vastu Sangrahalaya (CSMVS) is one of the premier art and history museums in
India. Founded in the early 1900s, Chhatrapati Shivaji Maharaj Vastu Sangrahalaya is a Grade | Heritage Building
and part of the UNESCO world heritage precinct in Mumbai. Today, it projects itself as a Museum of Ideas for
the future and brings to the fore histories and narratives from the past that promise to shape our future.
Through a wide and dense network of educational programming, exhibitions and talks the Museum promotes a
cross disciplinary and plural idea of the arts. It also aims at creating awareness and sensitivity towards our rich
heritage through a visitor-friendly space for the purposes of education, study and enjoyment of the public. The
Museum offers a perfect leisure day out for all its visitors where you can engage with a world-class art collection
and participate in fun-n-learn activities. In 2019 it opened the new childrens museum, a facility for young
visitors that can help them think critically.

Avid Learning, the cultural philanthropy arm of the Essar Group founded in 2009 has, over the past decade,
grown into one of Mumbai’s leading public programming platforms and is firmly entrenched in the country’s
wider cultural ecosystem. Our thoughtfully curated and diverse events embrace the spirit of collaboration to
bring together the best of Indian and international writers, artists, intellectuals, cultural experts, policymakers
and industry leaders across Visual Art, Literature, Culture and Heritage, Education, Design & Technology and the
Performing Arts through engaging and dynamic formats like panel discussions, workshops & master classes,
roundtables, lecture demonstrations, festival platforms, symposiums & conferences, multidisciplinary
performances and walkthroughs. To date, AVID has conducted over 1250 programs and connected with more
than 150,000 individuals, a widely eclectic group of life-long learners including students, patrons, practitioners,
influencers, thought leaders and cultural & creative enthusiasts in Mumbai, Delhi, Jaipur, Bangalore, Goa and
Gujarat. We have also made our mark internationally, with events and collaborations in Dubai and New York.
We regularly collaborate and partner with institutions, organisations and initiatives like the National Gallery of
Modern Art (NGMA), (CSMVS) Federation of Indian Chambers of Commerce and Industry (FICCI), one of the
apex bodies that impact cultural policy and the creative sector as a whole. We have been at the helm of
programming at the Royal Opera House, Mumbai India’s only surviving Opera House since its reopening in 2016.
We believe in the importance of arts for social change and we regularly offer our support and platforms for
Social Advocacy. In April 2020, we launched AVID Online, an online further learning campaign on our social
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media platforms for our followers to engage with a range of varied topics across the breadth of the arts. Our
eclectic faculty of experts, thought leaders, practitioners and innovators continue to share their learnings,
expertise and knowledge on our social media platforms with tailored content featured weekly for AVID’s online
community and beyond. In collaboration with long-term and new partners, we have since dimensionalised the
campaign by re-introducing our existing offline formats and IPs and enhancing them for digital engagement. We
have taken our content live with engaging masterclasses and virtual panel discussions and also built robust
tangential campaigns and series in support of worthy causes and highlighting topical issues. To keep updated on
our programmes, like us on https://www.facebook.com/avidlearning/, follow us
on https://twitter.com/AvidLearning and Instagram: @avidlearning or log
onto http://www.avidlearning.in #LearningNeverStops!

Watch all past AVID Online episodes on our dedicated YouTube Playlist:
https://www.youtube.com/playlist?list=PLYt7Q44R5xkd4dRefvV3nFloOHEePgLAZ
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